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WHO IS FTAANZ?

The Fair Trade Association of Australia and New Zealand (FTAANZ) Inc is an incorporated, not-for-profit, member
based body for all individuals and organisations interested in and supportive of fair trade. Through its members,
and a small secretariat, the FTAANZ seeks to increase awareness of fair trade; help facilitate and coordinate fair
trade activities; assist producers from developing countries, especially in the Asia-Pacific region, to access ANZ
markets; and support the implementation of the Fairtrade certification and labelling system.

The main programmes and services of FTAANZ include

- Promoting the formation of Fair Trade Communities in workplaces, schools, faith groups and councils, by
switching to Fairtrade certified coffee and tea
Co-ordinating Fair Trade Fortnight
Provision of information and materials to members and the public
Provision of support for members trading in fair trade products
Provision of support for Fairtrade Labelling Australia and New Zealand, the national member of Fairtrade
Labelling Organizations International (FLO)

WHAT IS FAIR TRADE?

Fair trade is a growing international movement, which ensures that producers in poor countries get a fair deal. This
means a fair price for their goods (one that covers the cost of production and guarantees a sustainable livelihood);
long-term contracts which provide income security; and for many, support to gain knowledge and skills that they
need to develop their businesses and increase sales.

FTAANZ works with and supports the FINE definition of fair trade which is:

“... atrading partnership, based on dialogue, transparency and respect, that seeks greater equity in international
trade. It contributes to sustainable development by offering better trading conditions, to, and securing the rights of,
marginalised producers and workers — especially in the South. Fair trade organisations (backed by consumers) are
engaged actively in supporting producers, awareness raising and in campaigning for changes in the rules and
practice of conventional international trade”

WHY IS FAIR TRADE IMPORTANT?

International trade has been a historical link between peoples of the world. It can be used to increase corporate
profits without benefit to the wider community; or it can be used to promote intercultural understanding, grassroots
development and economic justice.

The advantages of current international trade practices are not visible to all people in the world.

For small farmers, access to market or price information is difficult and as a result, many become increasingly
dependent on middlemen and receive smaller and smaller returns for their work. In bad times, many lose their only
property - their land - and thus, their livelihoods.

Similarly many plantation workers endure low pay, unsafe working environments and poor living conditions. Too
often they lack the opportunity to participate in decisions that affect their lives on the plantation. The way that many
products are produced, traded and consumed is simply unjust; which is a major cause of continuing world poverty.

Fair trade is about giving disadvantaged people power: by paying producers and workers fair prices for their work,
by helping them gain the skills and knowledge they need to develop their businesses and to operate in the global
economy, and by challenging unfair trading practices. It is about providing a fair go, not charity. Together we can
create more awareness of international consumer power and offer Australians and New Zealanders an opportunity
to make real change through supporting fair trade activities and buying fairly traded products.



THE FAIRTRADE LABEL

The FAIRTRADE Label is a “seal of approval” that appears on products that meet internationally agreed Fairtrade
standards. It is a guarantee to consumers that their purchase will benefit the producers, their families and the
surrounding communities from the developing countries that they originate from.

The Fairtrade certification and labelling system is administered in Australia &
New Zealand by Fairtrade Labelling Australia & New Zealand, a local not-for-
profit organisation that is a full member of Fairtrade Labelling Organizations
International.

Internationally the Fairtrade guarantee to consumers is backed by a

certification and trade audit system that applies to all companies in the supply

chain up to the point of final packaging. This includes Fairtrade certified
producers (who comply with Fairtrade standards), Fairtrade registered importers (who pay a Fairtrade premium, in
addition to minimum prices, that supports social, economic and environmental development) and Fairtrade
licensees (who are licensed to apply the FAIRTRADE Label to packaged products and sell them in to the market).

Look for the FAIRTRADE Label on products such as coffee, tea, chocolate and sports balls, to ensure that the
benefits really go back to producers.

USING THE FAIRTRADE LABEL

Fairtrade certified products:

Bear the FAIRTRADE Label

Come from Fairtrade certified producer cooperatives

Come through a supply chain which is audited to ensure that producer and trading standards meet
internationally agreed Fairtrade conditions

The version of the FAIRTRADE Label used on products sold in Australia and New Zealand consists of two parts:

The FAIRTRADE Label (human figure in black) above the word FAIRTRADE
A strapline: ‘Guarantees a better deal for Third World Producers’

The FAIRTRADE Label is available in colour (GRASS: Pantone 382; C 29, M 0, Y 100, K 0 & SKY: Pantone 306;C
75,M 0, Y 7,K0), and in black and white.

The FAIRTRADE Label may be used in publications to illustrate Fairtrade certification and Fairtrade certified
products. Suitable artwork files of the FAIRTRADE Label for use in publications can be downloaded from the
FTAANZ website at www.fairtrade.com.au/ftf/downloadable.html.

*Please note that all uses of the FAIRTRADE Label mu st be approved by FLANZ prior to being printed*

To submit your material and request approval for the use of the FAIRTRADE Label in a publication, simply send a
draft to Audrey Jacometti admin@fairtrade.com.au

More information on the Fairtrade certification and labelling system can be obtained from www.fairtrade.com.au




Fairtrade or fair trade?

There are a few simple rules which have been adopted by the Fair Trade Association of Australia and
New Zealand to standardise the terminology used when referring to fair trade and make it easier for the
public to understand. This is particularly important when referring to Fairtrade certified products to
clarify that it refers to products certified under the FLO labelling system.

“fair trade " is used when referring to the broad fair trade movement ie lowercase f_andt_;

“Fairtrade ” is used when referring to the Fairtrade certification and labelling system managed
by FLO International, ie one word with a capital F (Note: In North America, this is referred to as
“Fair Trade Certified");

“FAIRTRADE Label ” (ie all capital letters in FAIRTRADE, and Label with a capital L), or simply
“the Label” (capital L) when referring to the Label which appears on Fairtrade labelled products.
Note the distinction between FAIRTRADE Label (noun) and Fairtrade labelled (adjective).

THE FAIRTRADE MARKET IN AUSTRALIA

Fairtrade labelling was introduced into Australia in mid 2003, with six companies licensed to apply the FAIRTRADE
Label to their Fairtrade certified products. Fairtrade sales in 2003 amounted to a retail value of $146,000, with just
over 75 percent of this being coffee, and the remainder including tea and cocoa / chocolate.

By the end of 2006, the number of Fairtrade licensees had increased to 68, and annual retail sales had reached in
excess of $6.5m, with coffee continuing to account for just over 75 percent of this. Tea and cocoa / chocolate
growth has been strong, with sports balls added to the list of available Fairtrade certified products, and one
company importing Fairtrade rice, sugar and quinoa.

The rapid growth in Fairtrade sales can be attributed to several factors:

An increase in awareness and support for fair trade by the general public;

Growth in the number of Fairtrade licensees;
Increased availability of Fairtrade products, with supermarkets beginning to stock Fairtrade tea, coffee and
chocolate, including the introduction of two varieties of Fairtrade coffee beans to the Coles Finest brand.

Calendar Calendar Calendar Calendar

Yr Yr Yr Yr Fin Year | Fin Year Fin Year

2003 2004 2005 2006* 2003/04 2004/05 2005/06
Coffee 113,241 935,202 3,142,773 5,209,198 405,173 | 1,557,774 | 4,508,507
Tea 765 67,131 335,465 533,564 29,424 151,536 574,678
Cocoa Products 32,301 266,197 517,856 726,076 88,606 439,416 589,327
Sportsballs 0 0 20,102 38,522 0 0 40,833
All Products 146,308 1,268,530 4,016,195 6,507,359 523,204 | 2,148,726 | 5,713,345

*Estimated Retail Sales based on +30% on reported wholesale sales value
**2006 Data is incomplete and may increase.




EVENTS & MEDIA OPPORTUNITIES

An exciting array of events have been organised in the different states but be sure you also catch the highlights of
FTF '07 which include the Coffee Farmer Speaker Tour, Fair Trade Fiestas, fair trade market stalls, Fairtrade
Coffee Mural and Guess The Beans In The Jar Competition.

0] COFFEE FARMER SPEAKER TOUR

Guillermo Vargas Leiton, General Manager of Coopesanta Elena — a Fairtrade coffee cooperative in Costa Rica,
will speak about how your simple choice to buy Fairtrade certified coffee brings benefits to small-scale coffee
farmer and their families in developing countries.

Having grown up picking beans on his father’s coffee farm and an education in Forestry under his belt, Guillermo is
no stranger to the coffee farming industry. Today, he is the general manager of one of the nine cooperatives under
the umbrella COOCAFE; Cooperative Santa Elena. Through this cooperative, Guillermo works closely with some
84 local coffee growers who sell their produce at Fairtrade prices. As a coffee farmer himself, he is well aware of
what Fairtrade can do and the ways that it has helped bring greater opportunities to other farmers.

Aside from working on the farms with his father and three brothers, Guillermo is also responsible for the daily
operation of the cooperative, which has its own processing and roasting facilities. His work extends to helping the
local tourism body promote Monteverde, where he lives, as a tourist destination and encourage visitors to tour the
local coffee farms.

He will be touring the following cities:

Perth, 30" April
Adelaide, 2™ May
Melbourne, 4™ May
Hobart, 7" May
Sydney, 10" May
Brisbane, 11" May

Media Opportunities
Guillermo will be available for interviews (for more information on his background see International Speaker
Background).
Coverage of his talks to school and university students around the country.
Fairtrade coffee roasters/café owners will be available for interviews.

Key events around Australia include:

ACT
ACT FAIR CUPPA
Morning tea kits available for workplaces to conduct a Fairtrade morning tea during Fair Trade Fortnight.

AtTENTtion all ALLIES - Rock Out For Fair Trade!
All ages concert with 12 bands.

NSW
WACKY SACK RACES, SURRY HILLS
Costa Rican coffee farmer Guillermo Vargas speaks, plus sack races, coffee tasting and live music.

FAIR TRADE FIESTA, PADDINGTON
An afternoon and evening of events for schools, industry and the public including stalls, food, entertainment and
coffee farmer speaker.



QLD
FAIRTRADE AND ETHICAL CLOTHING FASHION SHOW
An exciting fashion event showcasing fair trade and ethical designers from around the country.

FAIRTRADE SOCCER TOURNAMENT
The tournament will involve 16 teams of 5-8 players (5 on-field at any time), playing round-robin matches and then
quarter, semi and grand finals.

WORLD MUSIC NIGHT
An evening of fabulous music and two-course meal. Featuring special guest speaker, Guillermo Vargas.

SA

FTFO7 OPENING CELEBRATION, ADELAIDE SHOWGROUNDS FARME RS MARKET

Live bands, Soul Copoeira performers, "Act Now" roving performers, soccer competitions and demonstrations run
by Africa United Allstars Football Club, and live cooking demonstrations by Amanda Daniels with fair trade
products.

AN EVENING OF FAIRTRADE WITH GUILLERMO VARGAS
Invitation only event for media and industry.

BLISS FAIR TRADE FILM NIGHT
Night of fair trade films and promotions.

TAS
FAIR TRADE FIESTA
Live music, fair trade products for sale, information and mini-soccer match.

FAIR TRADE FILM NIGHT
Film night featuring special guest Guillermo Vargas.

VIC

NATIONAL PREVIEW OF THE MOVIE BLACK GOLD

Ethiopian coffee farmer Tadesse Meskela is on a mission to save 74,000 struggling coffee farmers from bankruptcy
as multinational coffee companies from all over the world dominate the coffee industry worth over $80billion.

CITY OF YARRA FAIR TRADE CELEBRATION
Fair trade food and coffee, home grown entertainment and the opportunity to talk to Fair Trade Workplaces and
community groups.

WA
FAIR TRADE WALK AGAINST WANT & FAIR TRADE FORTNIGHT F IESTA
Activities and stalls to promote a fair trade fiesta atmosphere, held after the annual Walk.

FAIR TRADE ART EXHIBITION
Art exhibition with a fair trade theme, submitted by local artists.

For more information on these events, please visit our Fair Trade Fortnight 2007 website at
www.fairtrade.com.au/ftf/index.html under Get Involved.




